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At present, there is a trend to justify the use of technology according to the amount of people that already use it, without considering who can afford it, how they do it and to which social segments they belong.

The mere possession of new equipment does not solve problems arisen from being included or excluded from the technological replacement race. This is not just an economic or financial problem. It is not enough to give away computers. If people don’t know how to use them or if they are donated in a community where there has never been a telephone, technology is of no use. Or, at the very least, it will not be effective in terms of the goals of each one of the institutions, their resources, times and results.

Men and women live in and through social relationships. These relationships shape their culture and this gives sense to their world. This world, besides, is conformed by personal stories and experiences which are apprehended inside a culture. Technology is not merely an economic matter. The access to technology implies a series of cultural codes (language, technical knowledge) which are modified so fast  that it is impossible to enter into this subculture without being permanently updated.   

And this updating is much more difficult where not only the access to technology is restrained.

Social and political situation

The phenomenon of globalization has arrived to Latin America and the Caribbean, joined together with four determinants:

a) The concentration of communications. By means of the creation of multimedia directing the majority of the written and electronic media. The result is a reduction in the range of editorial and aesthetic pursuits.

b) The declining commitment of the State, in areas such as education and health; and as far as communication is concerned, state broadcasters acting in accordance to a particular government and not as national, provincial or municipal entities.

c) The decline of political participation and the crisis of traditional systems of representation. At present, civil society is looking at the media as channels to make people’s demands arrive to the political power and to the State.

d) The emergence of civil society institutions superseding the State in traditional areas and creating private entities with public goals ( third sector) .

 At present, independent community media (independent from the market) face a big challenge: turn into a place for reception and expression and also a place for citizens to be represented and organised. This media have to face also their own management problems, increased by the economic situation of the countries. 

The framework of media is still in design. We must bear in mind the importance of supporting alternative and community experiences. This will be the only way to oppose to the monopolistic uniformity of the discourse if the laws of viability are dictated by the market.

